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Welcome!

Eric Glazer, MBA
Lead Generation Consultant to Small Business
617‐515‐0661
eglazer@marketingstudio.net

http:// www.marketingstudio.net
http:// twitter.com/ericglazer

Vice President, Marketing 
Cambridge Healthtech Associates



Facebook and Lead Generation 

builds relationships with people that 
may one day need your services

nourishes ongoing relationships with 
people that may one day need your 
services

A strong lead generation program:



Mainstream



Today’s Objectives
Provide an overview of Facebook for the beginners

Explain how businesses are leveraging the various 
elements of Facebook

Outline some challenges and/or drawbacks you may 
encounter

Provide examples of “wins” from businesses who have 
“been there, done that”

Answer your questions



Today’s Panel (ask them questions via Q&A module)

Rachel Levy
Founder
Rachel Levy Consulting

Mike Volpe
Vice President, Marketing
HubSpot

Eric Glazer 
Managing Director
Marketing Studio

Moderator

Hasan Luongo
Co-Founder
Hoodiepeople.com

Susan Liddy
Founder, Life Coach
AspireLifeCoaching.org



Marketing Studio applies experience and resources so you have 
little work until it's time to meet and close the prospect!

Busy Small Businesses



Relationship Building
“demonstrating” not simply “claiming”



Order of Things
Welcome – Eric Glazer

Facebook 101 – Rachel Levy

Pages and Applications– Mike Volpe, HubSpot

Photo Tagging & Causes – Hasan Luongo, Hoodiepeople

Events and Managing Your FB Presence – Susan Liddy, 
AspireLifeCoaching.org

What You Can Do To Get Started – All

Summary of Best Practices - All

Q&A/Feedback – All

Next Webinar: Thursday, May 28 –Blogging for Small 
Business  (www.marketingstudio.eventbrite.com)



Facebook 101 
Many things to many people:

Communication tool (wall, email, notes, comments)

Connecting with your interests (groups, fan pages)

Event planning

Photo sharing 

Fundraising

Way to create connections/network

Marketing/PR tool (when used correctly)

Take quizzes!

Rachel Levy, Social Media and Marketing Consultant
Follow on Twitter: http://twitter.com/BostonMarketer



Fitting FB into the Bigger Picture
The elements

Profiles (personal and public/fan)

Applications

Groups

Causes

Recent changes in fan pages

What will FB mean to your business?

Rachel Levy, Social Media and Marketing Consultant
Follow on Twitter: http://twitter.com/BostonMarketer



Pages
Pages are like profiles for businesses

Page = Profile

Friend = Fan

Message = Update

Uses
Opt-in “email” list (bypasses spam filters!)

Drive traffic & leads to your website

Mike Volpe, Vice President, Marketing, HubSpot
Follow on Twitter:     http://twitter.com/mvolpe



Pages
Update the content

Send fans updates

Track your stats

Mike Volpe, Vice President, Marketing, HubSpot
Follow on Twitter:     http://twitter.com/mvolpe



Applications
Much more advanced

Requires developer talent

Mostly entertainment focused
Most popular apps: “Super Wall” & “Bumper Sticker”

Mike Volpe, Vice President, Marketing, HubSpot
Follow on Twitter:     http://twitter.com/mvolpe



“Useful” Applications
Cities I’ve Visited by Trip Advisor

Facebook Grader on Grader.com

Mike Volpe, Vice President, Marketing, HubSpot
Follow on Twitter:     http://twitter.com/mvolpe



Advice
Start with a Page for your business

Promote it to get some fans

Update it frequently, make it interactive

Add apps to integrate your blog, videos, & more

Send updates to your fans

Track your stats

Mike Volpe, Vice President, Marketing, HubSpot
Follow on Twitter:     http://twitter.com/mvolpe



Photo Tagging & Causes 
The “Viral-ness” of Facebook for Photo Sharing 

Doing good: FB is Built for Charitable Fund 
Raising

Benefits of Using Facebook

Drawbacks of Using Facebook

Hoodiepeople putting FB into action Takeaways

Hasan Luongo, Founder, Hoodiepeople.com
Follow on Twitter:     http://twitter.com/Hoodiepeople



Events & Managing Facebook

Susan Liddy, Founder, AspireLifeCoaching.org
Follow on Twitter:     http://twitter.com/LifeCoachSusan



Events & Managing Facebook



What You Can Do Next
Launch a Facebook Fan Page (start a “Public

http://www.facebook.com/pages/create.php

RSS feed your Blog to your FB page

Add Email Signatures of your key staff

Also, add a link to your FB page at the bottom of your emails

Add group Discussions and Ratings to your Page

Click on the Boxes tab within your FB page

Regularly update your “status”

Post relevant Photos

staff

projects

clients



What You Can Do Next
Promote your page!

Use FB Connect to promote

Description

http://blog.facebook.com/blog.php?post=41735647130

Help

http://www.facebook.com/help.php?page=730

Twitter

Relevant Groups on FB



Next Marketing Studio Webinar
Blogging for Small Business – Best 
Practices for Lead Generation

May 28, 2009 12 PM EDT
http://marketingstudio4.eventbrite.com



That’s All Folks!

Eric Glazer, MBA
Lead Generation Consultant to Small Businesses

http:// www.marketingstudio.net
http:// www.twitter.com/ericglazer
http://www.linkedin.com/in/ericglazer

eglazer@marketingstudio.net

Managing Director
The Marketing Studio


